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INVITATION

The London branches of  Di rectors  Club United K ingdom
cordial ly  inv i te you to thei r  Annual Dinner  for  customer loyalty
leaders and stakeholders .

There is  no cost ,  you are inv i ted as our  guest .

The topic for  discuss ion over  a four-course dinner wi l l  be:  

Finding The CX Balance:  How to del iver  customer loyalty  when
costs  and expectat ions are r is ing
 
R.S.V.P.

To conf i rm your place at the table,  p lease f i l l  out  a short  onl ine
R.S.V.P.  form.

WHEN

Thursday,  November 16th 
Recept ion at  6.30pm
Dinner at  7pm 
Coffee at 9pm
Carr iages at  10.30pm

WHERE

The Pel ican Room, The Ivy  Victor ia ,  66 Victor ia St ,  SW1E 6SQ

WHO

You wi l l  share the evening with a handpicked group of
customer-centr ic leaders f rom s ignif icant organisat ions.

DRESS CODE

Guests may choose to wear whatever makes them comfortable.
A l i t t le e legance wi l l  be appreciated.

SPONSOR

This  Annual  Dinner is  generous ly  supported by Foundever.  

With our  sponsors '  support  we can achieve our  miss ion and
elevate our  members.  We encourage guests  to engage with our
sponsor ’s  representat ives.

https://directorsclub.world/
https://form.jotform.com/232603218728960
https://ivycollection.com/privatedining/the-ivy-victoria-brasserie/the-pelican-room/
https://maps.app.goo.gl/9bZfGuE1YpXpuurB6
https://foundever.com/


How and where has AI  del ivered cost  savings and an
improved customer exper ience?
How do you enable customer-facing col leagues to del iver
value in the moments that matter?
Prepared for  the (un)known - how to eff ic ient ly  deal  with
peaks in  demand.
The value/payoff  of  going above and beyond regulat ion.
Talent/Tech/Locat ion –  how to get the r ight  balance?

THE EVENING

Pre-dinner dr inks f rom 6.30pm give the guests  an opportunity  to
meet each other and break the ice.

At 7pm guests  wi l l  be inv i ted to take a place at the table.

Dur ing the f i rst  course,  guests  wi l l  int roduce themselves and
get to know those around them.

As the f i rst  course is  being cleared,  our  special  guest  and
discuss ion leader Alex Gold,  Di rector  of  Operat ions at  OVO,
wi l l  set  the scene for  the evening’s  conversat ion.  

A re laxed and l ive ly  roundtable debate wi l l  cont inue unt i l
coffee at 9pm, after  which guests  are welcome to stay and
network informal ly  unt i l  carr iages at  10.30pm.

DISCUSSION

How To Achieve More With Less. . .

Against  a backdrop of economic uncertainty ,  major  regulat ion
changes,  inf lat ionary pressures ,  and consumer conf idence
impacted by the cost-of- l iv ing cr is is ,  how do organisat ions
balance providing a customer journey to increase revenue and
brand loyalty  with increasing f inancial  pressures?

With th is  important quest ion in mind,  jo in us as we seek to f ind
a new CX Balance between r is ing costs  and customer
expectat ions.

There is  no set  agenda for  the discuss ion,  guests  are inv i ted to
share and debate any topic-related exper iences and
chal lenges.

A few popular  themes the sess ion may touch upon include:

https://www.linkedin.com/in/alexander-r-gold/
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