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Directors  Club United K ingdom cordial ly  inv i tes you to a Br ief ing At Breakfast  v ia v ideo conference.

Start  your  morning with good company,  hot-topic learning,  and re laxed roundtable discuss ion.  

The hot-topic for  th is  gather ing is  t i t led:  

The Road To Automation:  How To Del iver  Digital  CX Excel lence

WHEN

Tuesday,  May 23rd 2023
Br ief ing 8.30am
Delegate Discuss ion 9am-10am

HOW

The br ief ing and delegate discuss ion wi l l  be del ivered v ia v ideo conference.  

R.S.V.P.

To book your  p lace (no charge) ,  p lease complete a short  onl ine R.S.V.P.  form here.

https://directorsclub.world/
https://form.jotform.com/231025057515952


Where are you on your  automation journey? 
What lessons have you learned from automation to date? What ’s  worked wel l  and what has fared less wel l?
I f  you are yet  to embark on automation,  what is  stopping you?
What is  the s ingle biggest  f rustrat ion you face when seeking to del iver  effect ive customer engagement?
Putt ing yourself  in  the shoes of  the consumer,  how would you character ise today’s  typical  contact centre interact ion?
Do you measure / monitor  customer interact ions? I f  so,  what does the data te l l  you?

AGENDA

The Road To Automation:  How To Del iver  Digital  CX Excel lence

The future of  customer interact ion is  d igi ta l-f i rst .  Orchestrat ion that mixes voice and text ,  that combines AI- led
automation and human intel l igence wi l l  come to def ine CX excel lence.

I f  that ’s  the promise,  where is  your  organisat ion on the road to automation?

HOT-TOPIC BRIEFING (30 MINS)

Def in ing digital  CX excel lence for  an era of  digi ta l-f i rst  customer interact ion.  Why is  automation such an important part
of  customer exper ience management f rom now onwards? 

DELEGATE DISCUSSION (60 MINS)



WHO

You wi l l  share the morning with a handpicked group of customer-centr ic leaders f rom s ignif icant bus inesses.

FORMAT

We use onl ine v ideo conference to del iver  our  Br ief ing At Breakfast  agenda. The platform del ivers  a group dynamic
s imi lar  to that achieved at a face-to-face roundtable.  Delegates are expected to be on-camera dur ing the discuss ion
part  of  the agenda,  and are encouraged to contr ibute as much as they can.  

CHATHAM HOUSE RULE

This  Br ief ing At Breakfast  is  a c losed event.  The Chatham House Rule wi l l  be invoked,  creat ing a conf ident ia l  and t rusted
forum for  delegates to exchange opin ions and ins ights .  There wi l l  be no external  audience,  no t ranscr ipt ion of  the
conversat ion,  and no future rebroadcast .  A recording wi l l  be made for  internal  reference only  and then deleted.

SPONSORS

This  Br ief ing At Breakfast  is  generous ly  supported by NICE,  a wor ldwide leader in  AI-powered self-serv ice and agent-
ass isted CX software for  the contact centre –  and beyond. Over 25,000 organisat ions in  more than 150 countr ies ,
including over 85 of  the Fortune 100 companies ,  partner  with NICE to t ransform - and elevate -  every customer
interact ion.  We encourage delegates to engage with our  sponsors dur ing and after  the event.

https://www.nice.com/
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